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The Advertising Model
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Engaging Formats
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Placement and frequency

Cross-promotion: Explore specific locations to 
promote your own content
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Example report: Apps Advertised by Get Set Games

Ongoing optimization
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A network is a powerful asset
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A network is a powerful asset
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A network is a powerful asset
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The IAP leaders
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Integration with Gameplay

Consumables when you need them Menus designed for conversion

Adjusted to the user profile
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Source: https://www.chartboost.com/insights/ios-cpi-by-country

Understanding the user value
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Trends today
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Approximate the % of revenue from advertising from all your games?

Advertising still majority

Chartboost developer survey July 2013, 237 responses.
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...but IAP is growing

Chartboost developer survey July 2013, 237 responses.
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Models are merging



18

Develop Launch

Learn

The circle of life
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Data & Transparency to learn

Flexibility to make changes

Willingness to iterate

What developers need in a mixed economy



The Chartboost Store
the backend to power your in-app purchase store



21

“We’re a small team, and building a backend
service to provide the flexibility to make updates on

the fly wasn’t something we ever considered
before. We’re already thinking differently about

building our games going forward.”  

— Gavin Bowman, Retro Dreamer

Platform tools



Chartboost University
Applications now open!

Courses & mentorship from experts
in mobile gaming

$4k per team to cover flight and
hotel, with no strings attached!

Oct 11-18th in SF

Apply at chartboost.com/university
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