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SUPERDATA

digital games market intelligence



SuperData specializes in the digital games market

We combine digital point-of-sale data with qualitative consumer insight.

450+ unique titles

90 contributing publishers

2.8MM online gamers

110+ payment options

10 years of data
4 key metrics
Global coverage

Female, 34-years old
Plays: Social / City Building
Spends: $12.15/Month
Pays with: Credit Card
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Male, 23-years old Facebook
Plays: First Person Sho Kongregate
Spends: $8.17/Month Facebook
Pays with: Mobile Paym Google+
Facebook
Kongregate
S ————————— Kongregate
Google+
Facebook

TABLE INFORMATION
- QuePasa
Q: How often do you play social

casino games?

Once every
few weeks

Multiple times
a day

Search: ( Date

B8 SuperDataSocial [
Facebook
Facebook

:
:

Once a week
Once a day
2 to 3 times
a week G
7| irﬁérviewed on
013.n=23,125
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Lifetime value for top MMO

games vs average title.

Male, 21-years old

Plays: MMO/Fantasy

Spends: $23.45/Month

Pays with: Prepaid Game Card

(MySQL 5.1.49) localjoost/SocialGameDB/SuperDataSocial

3) (s 2 (Q

Category Title UserlD Age Gender Country Price Currency Paymethod
Farming 138 27992 34 M us 70 USD CreditCard
Strategy + Combat 138 93836 43 F BR 15 BRL Offers
Action/Arcade 15 252984 21 M GB 100 GBP Offers
Puzzle 15 28888 24 F DE 13 EUR CreditCard
Farming 138 33824 34 M us 10 USD Google
City Building 96 253708 52 M us 6 usD CreditCard
Strategy + Combat 27 28660 18 F FR 3 EUR Landline
Farming 15 220740 19 F BR 10 BRL CreditCard
Puzzle 22 493868 21 M NL 70 EUR CreditCard
Farming 67 28004 21 F DE 40 EUR Offers
Action/Arcade 53 27992 42 M us 15 USD CreditCard
Strategy + Combat 43 245384 18 F BR 2 BRL Mobile
City Building 138 33824 27 M BR 2 BRL Mobile
Action/Arcade 27 33824 32 M us 2 uUsD Google
Puzzle 123 9492 34 M us 2 usD Coogle
Action/Arcade 53 37868 52 M us 5 UsD Offers
Puzzle 232 3999 18 F GCB 70 GBP CreditCard
Strategy + Combat 232 49684 19 F IT 15 EUR Mobile

H & 23 rows in table

Monthly ARPPU across MMO genres in US market ($)

Date

10/4/11 12:48
10/4/11 13:18
10/4/11 13:20
10/4/11 13:21
10/4/1117:29
10/4/11 17:41
10/5/11 0:03
10/5/11 0:05
10/5/11 10:32
10/5/11 21:58
10/10/11 19:45
10/11/11 15:51
10/11/11 15:51
10/11/11 15:51
10/11/11 15:53
10/11/11 15:55
10/11/11 15:56
10/11/11 16:00

PSP

CreditCardPurchase
SponsorPayPurchase

CwalletPurchase

CreditCardPurchase

CooglePurchase

CreditCardPurchase

AllopassPurchase

CreditCardPurchase
CreditCardPurchase
SponsorPayPurchase
CreditCardPurchase

MopayPurchase
BokuPurchase

GooglePurchase
CooglePurchase

SponsorPayPurchase
CreditCardPurchase

MopayPurchase

Fee
21.1
4.5
30
3.9
3
1.8
0.9
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Net
48.9
10.5
70
9.1
7
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10.5
1.4
1.4
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Monthly revenue ($ mil)

US digital games market ($ mil)
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2011 2012 2013

Digital category

Last month total M-o0-M
(millions USD) growth %

Social (all platforms)

$176 +6%
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Mobile (i0S +
e $266 +14%

Social (all platforms)  $176  +6%
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Last month total M-o0-M

US digital games market ($ mil) Digital category (millions USD) _ growih %

.’E“

< PC DLC (games,

§ expansions, Mtx) $53 +24%
% Mobile (i0S +

E‘ Android) $266 +1 4%
=

Social (all platforms)  $176  +6%
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Last month total M-o0-M

US digital games market ($ mil) Digital category (millions USD) _ growih %

Console DLC (games, $145 +7%

%‘ expansions, Mtx)

& PC DLC (games, 0
§ expansions, Mtx) $53 +24%
= Mobile (i0S +

= Android) $266 +14%
=

=

=

Social (all platforms)  $176  +6%
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US digital games market ($ mil) Digital category

Last month total M-o0-M
(millions USD) growth %

Free-to-play online
games

Console DLC (games

-E‘ expansions, Mtx)
£ PC DLC (games,
§ expansions, Mtx)
= Mobile (i0S +

= Android)

i

=

Q

=

Social (all platforms)

S ONDJFMAMUJJASONDUIFMAMUI J A S
2011 2012 2013

$249 +1%
$145 +7%
$53 +24%
$266 +14%
$176 +6%
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Monthly revenue ($ mil)

US digital games market ($ mil)

S ON D J FMAMJI JIJ A S ONDJI FMAMJI J A S

2011

2012

2013

Digital category

Last month total M-o0-M
(millions USD) growth %

Subscription-based
online games

Free-to-play online
games

Console DLC (games
expansions, Mtx)

PC DLC (games,
expansions, Mtx)

Mobile (i0S +
Android)

Social (all platforms)

$83 -1%
$249 +1%
$145 +7%

$53 +24%
$266 +14%
$176 +6%
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Monthly revenue ($ mil)

US digital games market ($ mil) Digital category milions USD arowth %

Subscription-based 0
online games $83 -1%

Free-to-play onli
gl::leso piay oniine $249 +1 %

Console DLC (games, $145 +7%

expansions, Mtx)

PC DLC (games,

expansions, Mtx) $53 +24%
Mobile (10S +

Android) $266 +14%

Social (all platforms)  $176  +6%

S ON D J FMAMJI JIJ A S ONDJI FMAMJI J A S

2011 2012 2013 Overall $972 +7%
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Total digital games in key markets
(2013E, in millions $ USD)
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Total digital games in key markets
(2013E, in millions $ USD)

United Kingdom

ST.983 "\, g e

J
France / \ Italy

nited States 1 ,2 p.
$—/11 eop $1,28 $914

/ $22.1 hillion

$1 321 Size of the 2013E digital
games market in the top
markets around the world.




Category share for US digital games market
September 2013

Subscription-based\ Social

Free-to-pla¥

Console DLC -

“_ Mobile

PCDLC /
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Category share for US digital games market

September 2013 e
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Category share for US digital games market
September 2013

Subscription-based\ Social

Free-to-pla¥

Console DLC -

“_ Mobile

PCDLC /
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Category share for US digital games market
September 2013

Subscription-based\ Social

Free-to-pla¥
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Top free-to-play online shooters

Audience size
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Sept 2012
=100

Top free-to-play online shooters FORECAST

Audience size
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Top free-to-play online shooters: FORECAST
audience size vs average revenue per user user

140
114
Audience size .. o
Sept 2012 @
=100 ‘4'§:§3::>6\9§ ° ./'/ ’
9<Q§@40\./. ...... ® ... .
Average revenue per user 84 78

Sept Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec
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NGT

Worldwide market share for top social

5.6%
4.5%
£ 2 WILLIAMS (o
CAESARS m W s 929 gamesys
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NGT

Worldwide market share for top social and
mobile casino game publishers

1.9% 2.3%
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NGT

Worldwide market share for top social and
mobile casino game publishers

7.0%

9.6%

1.9% 2.3%
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Mobile: cost of acquisition

Jan Feb Mar Apr May Jun Jul

Oct
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January
=100

Mobile: cost of acquisition FORECAST
» 336
o Ac/'\'/’\‘/‘/'
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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January
=100

Mobile: cost of acquisition vs. FORECAST
» 336
CP) ’ /\153
- S \\\\\0——”"'7 -
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Digital games market size and forecast

in $ USD billion

2013E
2014E
2015E

Total revenue
2013E $1 '4B

CAGR 2016E 2495
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Digital games market size and forecast

in $ USD billion

2013E
2014E
2015E

Brazil Russia

Total
Tooe . $1.4B $1.8B
CAGR 2016E 249 20%
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Digital games market size and forecast

in $ USD billion

2013E
2014E
2015E
2016E

Brazil Russia Germany USA

Total rev
0 521(;1e36Enue $1.4B $1.8B $2.4B $11.3B

CAGR2016E  24% 20% 12% 11%
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Digital games market size and forecast

» Brazil and Russia CAGR over 20%

through 2016E, compared to
10.6% for the US and 12.0%
for Germany.

:%’ » As the free-to-play MMO
2. market matures, opportunities
L for growth emerge from

traditionally unsustainable

Brazil  Russia Germany  USA markets like Russia and Brazil.

Total rev
0 2(;163?5%6 $1.4B $1.8B $2.4B $11.3B

CAGR2016E  24% 20% 12% 11%
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Digital games market size and forecast

» Brazil and Russia CAGR over 20%

through 2016E, compared to
10.6% for the US and 12.0%
for Germany.

:%’ » As the free-to-play MMO
2. market matures, opportunities
L for growth emerge from

traditionally unsustainable

Brazil  Russia Germany  USA markets like Russia and Brazil.

Total revenue $1 AB R4 QR R0 4R ¢

2013E 511.3B
CAGR 2016EQ 24 % 20% 129, 1% )

e ——
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DOTA 2
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millions of dollars ($)

D
(=)

Total tournament prize pool ($)

$10
L
L
L

DotA 2
StarCraft 2
League of Legends

$4.5M

$5

$0.9M

2010 2011 2012

$8.8M

Total price money for top
three online game titles In
2012.
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Total tournament prize pool ($)

10
’ B DotA 2
" StarCraft 2
B League of Legends

$4.5M

$8.8M

Total price money for top
three online game titles In
2012.

$5

millions of dollars ($)

D
(=)

$0.9M

2010 2011 2012

Tournaments with > $1,000 in price money
300 268

263

Combined number of 150
tournaments with more than
$1,000 in price money.

153

32

2010 2011 2012
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Monthly est. revenue for and World of Tanks
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Monthly est. revenue for and World of Tanks

Projected
2013
revenues
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FEATURES KINECT" EXCLUSIVE CONTENT:

EXXTEES MORE 5NEW ADDITIONAL
mHUUTINES! 6 VENUES! INSTRUCTORS!

REQUIRES

KINECT™ SENSOR

ZUMBA

/

fithness

’!i”“5||*-

shedithe pounds
feel'the RUSH

TAKE A LIVE ZUMBA® CLASS!

y| FREE7 DAY PASS FOR
24 HOUR FITNESS INSIDE!

YOURSELF

NIOSHAPE

MBS
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0: How often do you visit land-based casinos?
100%

50%

0%
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Monthly revenue ($ mil)
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"we have people
who are using the
Yy Steam workshop
W who are making

L9 $500,000 per year
building items for
other customers.”
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GTA V - Map Editor! - Custom Race Maps & Dynamic Events!

[T S el R o

CHECKPOINTS
Add Checkpoint

Warp the camera petween the placed
Checkpoints and Starting Grid
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..

RACE LENGTH Q.O m
cueckronts  0/68
- . “ '
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. »

Zoom L2 R2 Rotate L1 Rl Switch Camera Delete | Back Ect
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Conclusion

* Digital games market continues to grow, reaching $22B in 2013E.
* Free-to-play revenue model maintains share in expanding market.
* Major online segments show shake out, which improves user value.
* Platform transition to mobile shuftles publishing incumbents.

* Cost of (mobile) user acquisition continues to Increase.

* Emerging markets like Brazil and Russia ofter growth opportunity.
* Sure, don’t make shitty games, but mostly connect people.
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