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Understanding Video Games
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Existing Expertise
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Student Demand
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Multiple Goals

Meet demand of 
UofA students for 

the course

Promote research 
and new teaching 

technologies

Promote UofA and 
its programs to 

broader audiences
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Multiple Audiences

In-class version of 
the course
(STS 350)

MOOC version of 
course
(UVG)

Online version of 
the course
(STS 351)
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Industry Participation
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Game-like Aesthetic
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Feedback Design

Start a game-like 
activity not yet directly 
tied to course content

You’re a  
Game 

Mechanic! You’ve 
Inverted 

Hierarchies!

?
You’ve 

Eschewed 
Essentialism!

Use that activity as 
object of study when 

lesson arises later

Present amalgamated 
results of activity in 
forum discussion
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Avatar Creator
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Sorters

Feedback
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Game Design Challenge



Takeawaysts

Children’s Games, 
Bruegel (1560)
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Game Design Challenge Landscape with 
Morra Players, 
van Laer (1640s)
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Game Design Challenge A Game of Morra, 
Sorbi (1920s)
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Game Design Challenge
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Student Surveys

Q3: I am motivated to learn more about this topic.
Answered: 613  Skipped: 0

Strongly 
Agree

Strongly 
Disagree

Disagree

Undecided

Agree

87% were motivated 
to learn more about 
video games after 
taking UVG.
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Student Surveys

Q4: I increased my knowledge of the subject area.
Answered: 613  Skipped: 0

Strongly 
Agree

Strongly 
Disagree

Disagree

Undecided

Agree

96% increased their 
knowledge of video 
games after taking 
UVG.
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Student Surveys

Q8: The concepts were explained clearly.
Answered: 603  Skipped: 11

Strongly 
Agree

Strongly 
Disagree

Disagree

Undecided

Agree

94% thought the 
concepts were 
explained clearly in 
UVG.
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Student Surveys

Q16: I would recommend this course to a friend.
Answered: 599  Skipped: 14

Strongly 
Agree

Strongly 
Disagree

Disagree

Undecided

Agree

89% stated they 
would recommend 
the course to their 
friends.
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Student Surveys

Q9: The presenters were enthusiastic.
Answered: 602  Skipped: 11

Strongly 
Agree

Strongly 
Disagree

Disagree

Undecided

Agree

96% thought the 
presenters were 
enthusiastic about 
the course.
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Measuring Engagement (Avatar)

Preliminary engagement results.

Emotional

Social

Behavioural

Cognitive

 … was an exciting part of my learning.

… helped me to connect with other students.

… allowed me to learn more about the material.

… prompted me to check in regularly.

Working with the avatar …
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Feedback Loop

The feedback loops proved effective in 
promoting student engagement especially 
cognitive, emotional, and behavioural 
engagement. 
Social engagement was not as strong. Feed 
back loops did not prompt students to create 
additional interactions, like study groups. 
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Course Release Schedule

A House of Cards release model seem to  
improve completion rates for the MOOC 
version of the course, and likely improved 
cognitive engagement amongst students. 
A weekly release (or cohort model) will likely 
improve social, emotional, and behavioural 
engagement amongst students.
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Forum Decorum

Have strategies and prepared text in 
place to address controversial topics 
and behaviours prior to the course 
starting.
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